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AGENDA SUMMARY
TOURISM BUSINESS IMPROVEMENT DISTRICT
ADVISORY BOARD MEETING
- MONDAY, JULY 25, 2016

@WEALWORNM»Qg 3:30 P.M.
LS L ARROYO GRANDE CITY HALL CONFERENCE ROOM

300 E. BRANCH STREET, ARROYO GRANDE

1. Public Comment
2. Approval of Minutes of April 25, 2016 Regular Meeting

Documents:
TBID Item 2_Approval of 04.25.16 AGTBID Minutes.pdf

3. Receive and File the Financial Report for Period Ending June, 2016

Documents:
TBID Item 3_Financial Report for Period Ending June 2016.pdf

4. Approval of FY 2015-2016 Budget Amendment — Transfer $20,000 from Public Relations to Advertising

5. Update from RG Pacific on Marketing Activity

Strawberry Festival virtual reality report

Bus wrap report

Consideration and approval of 3-month timeline

Consideration and approval of website updates

Consideration and approval of additional videos

Consideration and approval of Los Angeles Travel and Adventure Show
Consideration and approval of Bay Area Travel and Adventure Show

@.po0ow

Documents:
TBID Item 5_Update from RG Pacific on Marketing Activity.pdf

6. Consideration and Approval of AGGB Chamber Visitor Guide Back Page Ad

Documents:
TBID Item 6_AGGB Chamber Visitor Guide Back Page Ad.pdf

7. Consideration and Approval of Future Visit San Luis Obispo Projects
a. Consider and approve mechanism to approve projects that need a quick turnaround time
8. Board Member Communications
9. Staff Communications
10. Adjournment

This agenda was prepared and posted pursuant to Government Code Section 54954.2. Agenda reports can be
accessed and downloaded from the City's website at www.arroyogrande.org. If you would like to subscribe to
receive email or text message notifications when agendas are posted, you can sign up online through our_Notify
Me feature.


http://www.arroyogrande.org/list.aspx

If requested, the agenda shall be made available in appropriate alternative formats to persons with disability, as
required by the Americans with Disabilities Act. To make a request for disability-related modification or
accommodation, contact the Legislative and Information Services Department at 805-473-5400 as soon as

possible and at least 48 hours prior to the meeting date.


http://www.arroyogrande.org/864008ff-3248-46f0-9b9c-5c5fa45a7550

MINUTES
REGULAR MEETING OF THE
TOURISM BUSINESS IMPROVEMENT DISTRICT (TBID) ADVISORY BOARD
MONDAY, APRIL 25, 2016, 3:30 PM
ARROYO GRANDE COUNCIL CHAMBERS
215 E. BRANCH STREET, ARROYO GRANDE, CA

Board members Troi Hoffman and Rachel Patranella were present. Also present was Chamber
representative Judith Bean, City representative Dianne Thompson, Councilmember Jim Guthrie
and Ray Galan of RG Pacific.

1. Public Comment. Board President Rachel Patranella said she would be comfortable having
public comment prior to each of the agenda items during this meeting. Board Member Troi
Hoffman agreed to try it at this meeting.

2. Approval of Minutes of March 28, 2016 Special Meeting. Minutes were reviewed by the
board.

Action: Board member Troi Hoffman moved to approve the minutes as presented. Board
President Rachael Patranella seconded the motion. Motion passed unanimously by voice
vote.

3. Receive and File the Financial Report for Period Ending March, 2016. Board members
reviewed and discussed the financial report. Board member Troi Hoffman asked about the
Go Daddy charge. Judith explained that this was the fee for the website url.

Action: Board member Troi Hoffman moved to approve the financials. Board President
Rachael Patranella seconded the motion. Motion passed unanimously by voice vote.

4. Update from RG Pacific on Marketing Activity. Ray Galan gave an update on activity
since the last meeting. The radio advertising has begun. It is a 30 second spot running
during the hours of 6 am to 7:30 pm. He said KFI radio has the #1 rated talk show in Los
Angeles and Orange County. Ray also talked about the virtual reality video that will be shot
at the Strawberry Festival. The team will arrive on Friday to set up and will also shoot
scenes of local attractions. They will shoot the festival on Saturday. Board member Troi
Hoffman asked that they include pet friendly activities as well as shopping, food, wine,
breweries and outdoor activities. Ray explained the video will appear on the website as well
as other tourism sites. Ray said his team has been building content on the website. They
are adding wedding venues in Arroyo Grande. He also said the bus wrap artwork has been
sent and they are working with the agency to get it done as soon as possible. Board
member Rachel Patranella asked to be kept informed about a release date. Ray said a
press release is planned for the release date.

TBID Item 2 - Page 1



TOURISM BUSINESS IMPROVEMENT DISTRICT BOARD MEETING
APRIL 25, 2016
PAGE 2

5. Consideration and Approval of Arroyo Grande In Bloom Sponsorship. Judith referred
to the sponsorship request letter in the packet and added that the marketing committee
recommended approval for the sponsorship. Board President Rachel Patranella said she
was in favor of approving the sponsorship. Board member Troi Hoffman said it would be
great if we could provide a giveaway for attendees. Discussion about the type of giveaway
took place. Board members agreed that it would tie in nicely with the Virtual Reality video to
provide VR headsets.

Action: Board President Rachel Patranella moved to approve the sponsorship request.
Board member Troi Hoffman seconded the motion. Motion passed unanimously by voice
vote. Board President Rachel Patranella directed Ray Galan to look into pricing for Virtual
Reality headsets.

6. Consideration and Approval of Advisory Tourism Committee Recommendations.
Judith presented the list of committee recommendations for the 2016-2017 year. The board
reviewed the list and discussion ensued. It was pointed out in public comment on this item
that Councilmember Jim Guthrie had been left off the committee list. Councilmember
Guthrie said that yes, he was at the meeting and provided input to the recommendations.
Judith said that it was a simple matter to modify item #2 to include his name.

Action: Board President Rachel Patranella moved to approve the committee
recommendations. Board member Troi Hoffman seconded the motion. Motion passed
unanimously by voice vote.

7. Consideration and Approval of the 2016-17 Proposed TBID Budget. Judith presented
the draft budget for approval. Board member Troi Hoffman said she liked having $5,000
reserved in the membership category.

Action. Board President Rachel Patranella made a motion to approve the proposed budget
as presented. Board member Troi Hoffman seconded the motion. Motion passed
unanimously by voice vote.

8. Consideration and Approval of FY 2015-16 Annual Report. The board reviewed the
Annual Report. Judith said the updated budget would replace the original budget proposed.

Action. Board President Rachel Patranella made a motion to approve the FY 2015-16
Annual Report. Board member Troi Hoffman seconded the motion. Motion passed
unanimously by voice vote.

9. Board Member Communications. None

10. Staff Communications. None

11. Adjournment. The board meeting was adjourned at 5:00 p.m.

Approved by Board on
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revstat.rpt Revenue Status Report Page: 1
07/21/2016 2:11PM
Periods: 1 through 13 CITY OF ARROYO GRANDE
7/1/2015 through 6/30/2016
240 TOURISM BUSINESS IMPROVEMENT DISTRICT
Adjusted Year-to-date Prct
Account Number Estimate Revenues Revenues Balance Rcvd
4000 TAX REVENUES
0000.4016 TBID ASSESSMENTS 185,000.00 170,142.94 170,142.94 14,857.06 91.97
Total TAX REVENUES 185,000.00 170,142.94 170,142.94 14,857.06 91.97
4300 USE OF MONEY AND PROPERTY
0000.4301 INTEREST 0.00 856.18 856.18 -856.18 0.00
Total USE OF MONEY AND PROPERTY 0.00 856.18 856.18 -856.18 0.00
4800 OTHER REVENUES
0000.4801 OTHER REVENUE 5,000.00 0.00 0.00 5,000.00 0.00
Total OTHER REVENUES 5,000.00 0.00 0.00 5,000.00 0.00
4900 TRANSFERS IN
0000.4910 TRANSFERS IN - GENERAL FUND 5,000.00 4,835.00 4,835.00 165.00 96.70
Total TRANSFERS IN 5,000.00 4,835.00 4,835.00 165.00 96.70
Total TOURISM BUSINESS IMPROVEMENT DISTRICT 195,000.00 175,834.12 175,834.12 19,165.88 90.17
Grand Total 195,000.00 175,834.12 175,834.12 19,165.88 90.17
Page: 1
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expstat.rpt Expenditure Status Report Page: 1
07/21/2016 2:09PM
Periods: 0 through 13 CITY OF ARROYO GRANDE
7/1/2015 through 6/30/2016
240 TOURISM BUSINESS IMPROVEMENT DISTRICT
4150 TOURISM BUSINESS IMPROVEMENT DISTRICT
Adjusted Year-to-date Year-to-date Prct
Account Number Appropriation Expenditures Expenditures Encumbrances Balance Used
5300 SERVICES
5301 ADVERTISING 95,000.00 126,302.55 126,302.55 0.00 -31,302.55 132.95
5303 CONTRACTUAL SERVICES 39,500.00 30,010.43 30,010.43 0.00 9,489.57 75.98
5304 PROFESSIONAL SERVICES 0.00 0.00 0.00 0.00 0.00 0.00
Total SERVICES 134,500.00 156,312.98 156,312.98 0.00 -21,812.98 116.22
5500 MISC. EXPENSES
5503 MEMBERSHIPS & SUBSCRIPTIONS 5,500.00 0.00 0.00 0.00 5,500.00 0.00
5504 PUBLIC RELATIONS 40,000.00 0.00 0.00 0.00 40,000.00 0.00
Total MISC. EXPENSES 45,500.00 0.00 0.00 0.00 45,500.00 0.00
5900 TRANSFERS
5910 TRANSFERS OUT - GENERAL FUND 3,000.00 2,750.00 2,750.00 0.00 250.00 91.67
Total TRANSFERS 3,000.00 2,750.00 2,750.00 0.00 250.00 91.67
Total TOURISM BUSINESS IMPROVEMENT DISTRICT 183,000.00 159,062.98 159,062.98 0.00 23,937.02 86.92
Grand Total 183,000.00 159,062.98 159,062.98 0.00 23,937.02 86.92
Page: 1
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expdetl.rpt Expenditure Detail Report Page: 1
07/22/2016 8:05AM
Periods: 10 through 13 CITY OF ARROYO GRANDE
04/01/2016  through 06/30/2016
240 TOURISM BUSINESS IMPROVEMENT DISTRICT
4150 TOURISM BUSINESS IMPROVEMENT DISTRICT
Adjusted Year-to-date Year-to-date Prct
Account Number Appropriation Expenditures Expenditures Encumbrances Balance Used
5300 SERVICES
5301 ADVERTISING 95,000.00 0.00 90,200.58 0.00 4,799.42 94.95
4/12/2016 invoice IN 231/KXTD 134.47
Line Description: REIMB-RG PACIFIC HOTEL ROOM Document Description : REIMB-RG PACIFIC HOTEL ROOM
Vendor: 000038 ARROYO GRANDE AND GROVER Check # 270669
4/12/2016 invoice IN 10 7,916.66
Line Description: TBID WEB MKTG, COMM.WEBSITE, S Document Description : TBID WEB MKTG, COMM.WEBSITE, S
Vendor: 011023 RG PACIFIC LLC Check # 270739
4/12/2016 invoice IN 10 4,000.00
Line Description: VIRTUAL REALITY VIDEOS Document Description : TBID WEB MKTG, COMM.WEBSITE, S
Vendor: 011023 RG PACIFIC LLC Check # 270739
4/12/2016 invoice IN 10 7,841.25
Line Description: IHEART RADIO PROMO COMMRL Document Description : TBID WEB MKTG, COMM.WEBSITE, S
Vendor: 011023 RG PACIFIC LLC Check # 270739
5/9/2016 invoice IN 1 7,916.66
Line Description: TBID WEB MKTG, COMMTNS, WEBSIT Document Description : TBID WEB MKTG, COMMTNS, WEBSI
Vendor: 011023 RG PACIFIC LLC Check # 271068
6/7/2016 invoice IN 12 7,916.66
Line Description: TBID WEB MKTG-06/16, COMM, WEB Document Description : TBID WEB MKTG-06/16, COMM, WEB¢
Vendor: 011023 RG PACIFIC LLC Check # 271387
6/30/2016 invoice IN 13-A 376.27
Line Description: HOTEL STAY FOR CONTEST WINNER Document Description : HOTEL STAY FOR CONTEST WINNER
Vendor: 011023 RG PACIFIC LLC Check # 271833
5301 ADVERTISING 95,000.00 36,101.97 126,302.55 0.00 -31,302.55 132.95
5303 CONTRACTUAL SERVICES 39,500.00 0.00 25,730.45 0.00 13,769.55 65.14
4/12/2016 invoice IN 5995 1,416.66
Line Description: TBID ADMIN FEE Document Description : TBID ADMIN FEE
Vendor: 000038 ARROYO GRANDE AND GROVER Check # 270669
4/12/2016 invoice IN INV-003918 30.00
Line Description: WEBHOSTING Document Description : WEBHOSTING
Vendor: 007591 BARNETT COX & ASSOC Check # 270672
Page: 1
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expdetl.rpt Expenditure Detail Report Page: 2
07/22/2016 8:05AM
Periods: 10 through 13 CITY OF ARROYO GRANDE
04/01/2016  through 06/30/2016
240 TOURISM BUSINESS IMPROVEMENT DISTRICT
4150 TOURISM BUSINESS IMPROVEMENT DISTRICT
Adjusted Year-to-date Year-to-date Prct
Account Number Appropriation Expenditures Expenditures Encumbrances Balance Used
5303 CONTRACTUAL SERVICES (Continued)
5/9/2016 invoice IN 6052 1,416.66
Line Description: TBID ANNUAL ADMIN FEE Document Description : TBID ANNUAL ADMIN FEE
Vendor: 000038 ARROYO GRANDE AND GROVER Check # 271020
6/7/2016 invoice IN 6069 1,416.66
Line Description: TBID ADMIN FEE Document Description : TBID ADMIN FEE
Vendor: 000038 ARROYO GRANDE AND GROVER Check # 271312
5303 CONTRACTUAL SERVICES 39,500.00 4,279.98 30,010.43 0.00 9,489.57 75.98
5304 PROFESSIONAL SERVICES 0.00 0.00 0.00 0.00 0.00 0.00
Total SERVICES 134,500.00 40,381.95 156,312.98 0.00 -21,812.98 116.22
5500 MISC. EXPENSES
5503 MEMBERSHIPS & SUBSCRIPTIONS 5,500.00 0.00 0.00 0.00 5,500.00 0.00
5504 PUBLIC RELATIONS 40,000.00 0.00 0.00 0.00 40,000.00 0.00
Total MISC. EXPENSES 45,500.00 0.00 0.00 0.00 45,500.00 0.00
5900 TRANSFERS
5910 TRANSFERS OUT - GENERAL FUND 3,000.00 0.00 2,250.00 0.00 750.00 75.00
4/30/2016 genjrnl GJ M-03 250.00
Line Description: MONTHLY COST ALLOCATIONS Document Description : PERSONNEL, OPERATING, AND COS
5/31/2016 genjrnl GJ M-03 250.00
Line Description: MONTHLY COST ALLOCATIONS Document Description : PERSONNEL, OPERATING, AND COS
5910 TRANSFERS OUT - GENERAL FUND 3,000.00 500.00 2,750.00 0.00 250.00 91.67
Total TRANSFERS 3,000.00 500.00 2,750.00 0.00 250.00 91.67
Total TOURISM BUSINESS IMPROVEMENT DISTRICT 183,000.00 40,881.95 159,062.98 0.00 23,937.02 86.92
Grand Total 183,000.00 40,881.95 159,062.98 0.00 23,937.02 86.92
Page: 2
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Strawberry Festival Updates

» Film and Photo Services Delivered
e Photo’s captured on professional Canon camera and provided to RG Pacific Team
e 360 video
e 360 pictures

» Captured scenes at Strawberry Festival:
e Twirlers
e High school marching band
e Youth dance teams
e Martial Arts
e Musical Acts
e Ballerinas
e Jugglers
e Gypsies
e Food Trucks

» Current status of project
e Strawberry Festival 360 video teaser draft is complete and uploaded on Youtube
e Strawberry Festival 180 video compilation draft complete and available on Youtube

» Next steps on project
e Work with RG Pacific Team in uploading new videos to the festival page
e Start sharing 360 videos via Arroyo Grande Facebook’s Channel
e Create library of 360 pictures

TBID Item 5 - Page 1



Upcoming Year Plan of Action Overview

Website

In the annual report, our team mentioned the redesign of the website. The results of the new layout
increased the length of the stay per page. As a result, the RG Pacific web design team will continue to
make updates to the website to maintain a fresh and modern aesthetic.

e Fresh home page layout
o New website content
e Reach younger demographic using current trends

This will ensure that returning visitors come back to see upcoming events, deals, and pages.
Additionally, people will be inclined to see more pages and stay on the site longer if we continuously add
more content we add to the site. We use current trends to increase web traffic.

For example, to reach the younger demographic on both social media and online we used the topic of
the interactive mobile game Pokémon Go to lure fans to our SEO landing page on
VisitArroyoGrande.org. The page encouraged using the game to explore Arroyo Grande while searching
for Pokémon in places like the Village.

Social Media

Our team will continue to utilize the reach the audience we have on Facebook to promote events like
the Summer Concert Series in the Village, the Annual Car Show, and more to increase attendance for
these events.

e New giveaways through new partnerships
e One giveaway each quarter

The success of the Arroyo Grande Getaway giveaway submissions, likes, and interactions can be used to
create new partnerships; such as a partnership with popular summer destination Mustang Waterpark.
We will contact them to partner with them for a giveaway to increase followers on our page. We will
focus on a “Family 4-pack” because families will be more inclined to stay overnight if they have passes
for kids and adults during the summer break.

e Youtube

With the immense popularity of both video and virtual 360 videos, we will push a youtube channel this
year to showcase AG. We will utlize advertising to push followers and viewership when video list is ready
to go.

Ad Words and SEO

Each Monday our team conducts a scan of the website to remove any spam and/malware found in the
files. This provides security for website visitors and maintains our top page ranking on Google for SEO.
By doing so, Google keeps our ads on top of other ads and websites.
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Travel & Adventure Show — Expo

The allocated $30,000 trade show budget includes exhibit space for both shows, display banners, hotel
accommodations for both hosts, hourly pay for booth hosts, and marketing brochures and materials.
Our team has contacted the Travel and Adventure Show to guarantee our participation in the Los
Angeles and San Francisco travel shows in February 2017. As an exhibitor, Arroyo Grande
representatives will give potential visitors insight on The Village of Arroyo Grande. We would implement
Virtual Reality Videos for the Village that would give an outsider an inside look into the city, its
landmarks, and activities available.

The first steps are to secure our spot at both events. We have pre-registered and need to pay the fee by
The end of August. | will request payment at the board meeting. A copy of the 2 invoices for both show’s
and fee’s are attached.

Los Angeles Show - $3,695
San Francisco Show - $3,695

As for the booth items and setup, we can plan those later, since shows are not until February of next
year.

Virtual Reality

The YouTube videos will be optimized to be viewed using Google Cardboard viewers and VR headsets.
The Arroyo Grande videos that are filmed by ThriVR show are meant to portray a narrative that
encourages people to visit and explore the City.

e Launch revamped YouTube channel
e Manage a new PPC for YouTube Views
e Feature videos on website and tradeshows

In the S.M.A.R.T. goals chart we included a goal to increase visibility via YouTube; therefore, our team
will allocate the ad words budget towards YouTube clicks. Similarly, the videos will be shown at the Los
Angeles and San Francisco Travel Shows and Expos with VR headsets to virtually transport them from
the Expo to Arroyo Grande in a matter of seconds.

Goals

The goals for the year are included in the S.M.A.R.T. (specific, measurable, agreed upon, realistic and
time-based) goals chart provided. The S.M.A.R.T. goals ensure that we stay on track to reaching more
potential tourists and turn heads into beds.

TBID Item 5 - Page 3



Increase awareness
of Arroyo Grande by
attending Travel
Trade Shows and
Expos

Integrate a booking
tool on the Visit
Arroyo Grande
website to increase
reservations.

Increase newsletter
subscriber e-mails

Utilize YouTube to
increase visibility via
Virtual Tours

Attendees will be given
special booking codes and
discount codes to track
how many people visited.
Additionally, travel show
attendees that visit the
booth will be asked to
enter their mailing or e-
mail information to receive
more info about Arroyo
Grande.

Analytics data and
information from the
booking tool will determine
the amount of reservations
that were made via
VisitArroyoGrande.org

Subscribers will be tracked
by MailChimp dashboard
and reports. We will use
data from previous months
to track improvement
compared to campaigns
that focus on increasing
subscriptions.

Views will measure the
results and popularity of
the video.

The Tourism team will
attend the San
Francisco and Los
Angeles area trade
shows as well as an
AARP expo to reach
out to the 55+
demographic.

The RG Pacific
development team can
implement an iframe
tool and/or a booking
tool via an affiliate
program like
Booking.com.

Creating a campaign
directed towards
boosting subscriptions
can be done by
running giveaways
that require
participants to
subscribe.

Videos can be

boosted on Facebook
and via YouTube paid
ads that are controlled
on Google Ad Words.

Participating in Travel
Shows in Los Angeles
and San Francisco
makes sense because
most visitors to the
San Luis Obispo area
travel from SF, LA,
and Central California.

We have to remain
competitive and
implement a tool to
track reservations.
This will give us a
better idea of who
visits Arroyo Grande
from our ads.

The more people that
the newsletter
reaches, the more
likely they are to think
about visiting (buying
cycle).

Video targets
customers in the travel
buying cycle in the
dream stage.

Feb. 2017

The tool will be made on
a developer site and
tested. This will ensure
that everything works
properly by the launch
date.

The giveaway campaign
will run for a month to
increase the number of
subscriptions

The video paid
campaign will run for a
month to increase the
number of views and
increase searchability on
YouTube and Google

e Increase awareness of Arroyo Grande by attending Travel Trade Shows and Expos in both Los
Angeles and San Francisco.
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e Integrate a booking tool on the website to increase reservations.
e Increase newsletter subscriber e-mail list
e Utilize YouTube to increase visibility via virtual reality tours.
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TaskName Date Notes Hours
Web Updates

Scanned the website for issues and malware Routine quarterly scan and analysis to assure optimum performance 8
Removed bad scripts 10
Fix crawl errors 3
Update Events Move events to Past Event category, and add events 2
Add SEO Content pages Summer Concerts, Pet Friendly Hotels, Pet Friendly Parks and Hiking in AG, Pet Friendly Vacationing in AG 5
Add Links to Footer 1
Marketing
Analytics Analyze data for monthly report 5
Remove Referral Spam 3
Facebook Boosts Boost FB Followers 1
Boost Post Reach 1
Social Media 30
SEO Update Webmaster Crawl Links 15
Ad Words Maintenance 25
Giveaway Contact winner and make arrangements 2
Content Pages Contact Hotels regarding their pet policies 1
Research parks pet friendly parks and trails 3
Create directories for SEO content pages using research 1
Summer concert series 3
Design
Graphics for posts Social media 4
Reporting
Report for the month 3
Total 126
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% Google Analytics

Acquisition Overview

All Users
100.00% Sessions

Primary Dimension: Conversion:

Top Channels All Goals

Top Channels

H Organic Search

M Referral
M Direct
Social
[ Paid Search
2 (Other)
Acquisition
Sessions + % New
Sessions
1,247 85.16%
1 Organic Sear: 477 -
2 Referral 435 -
3 Direct 160 i
4 Social 150 [}
5 Paid Search 14 |
6  (Other) 2 |

To see all 6 Channels click here.

Edit Channel Grouping

Sessions

® Sessions

100

L&)

Jun 8 Jun 15 Jun 22 Jun 29

Behavior

Bounce Pages /
Rate Session

New Users

1,062 6.26% 8.60

0.84%

6.67%

17.50%

8.81%

21.43%

0.00%

© 2016 Google

Visit Arroyo Grande - http://www.visitar...
All Web Site Data

Go to this report

Jun 1, 2016 - Jun 30, 2016

Conversions

® Goal Conversion Rate

100.00%

0.00%

Jun 8 Jun 15 Jun 22 Jun 29
Conversions
Avg. |
Session -
Duration -

00:01:55

Set up a goal.

To see outcome metrics, define
one or more goals.

GET STARTED
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https://analytics.google.com/analytics/web/?authuser=0
https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/trafficsources-overview/a65097204w101255009p105191211/%3F_u.date00%3D20160601%26_u.date01%3D20160630/
https://analytics.google.com/analytics/web/?authuser=0
https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/trafficsources-overview/a65097204w101255009p105191211/%3F_u.date00%3D20160601%26_u.date01%3D20160630/

'ad Google Analytics

Location

ALL » COUNTRY: United States » REGION: California

All Users
80.19% Sessions

Map Overlay

Summary

City

1. Los Angeles

2. San Francisco
3. Arroyo Grande
4. San Luis Obispo
5. San Jose

6. Bakersfield

7. Nipomo

8. Santa Maria

9. San Diego

10. Fresno

Acquisition

Sessions

163

83

71

40

31

29

21

20

17

16

TN 163

% New
Sessions

1,000 83.90%

% of Total:

80.19%
(1,247)

(16.30%)

(8.30%)

(7.10%)

(4.00%)

(3.10%)

(2.90%)

(2.10%)

(2.00%)

(1.70%)

(1.60%)

Avg for View:
85.16%
(-1.48%)

74.23%

86.75%

81.69%

90.00%

74.19%

93.10%

71.43%

85.00%

82.35%

68.75%

New Users

839

% of Total:

121

72

58

36

23

27

15

17

14

11

79.00%
(1,062)

(14.42%)

(8.58%)

(6.91%)

(4.29%)

(2.74%)

(3.22%)

(1.79%)

(2.03%)

(1.67%)

(1.31%)

Behavior

Bounce
Rate

4.00%

Avg for
View:
6.26%
(-36.05%)

7.98%
6.02%
4.23%
2.50%
0.00%
10.34%
0.00%
0.00%
0.00%

0.00%

Pages /
Session

8.73

Avg for
View:
8.60
(1.54%)

7.94
6.20
5.79
6.45
10.26
9.41
7.38
6.45
7.76

12.19

Visit Arroyo Grande - http://www.visitarr...

Avg. Session
Duration

00:01:58

Avg for View:
00:01:55
(2.44%)

00:02:46
00:01:02
00:00:51
00:01:01
00:03:02
00:01:32
00:02:03
00:00:48
00:00:54

00:04:52

All Web Site Data

Go to this report

Jun 1, 2016 - Jun 30, 2016

Conversions

Goal
Conversion

Rate

0.00%

Avg for
View:
0.00%
(0.00%)

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

Goal
Completions

0

% of Total:
0.00% (0)

0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)
0 (0.00%)

0 (0.00%)
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Goal Value

$0.00

% of Total:
0.00% ($0.00)

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)
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124 Google Analytics

Overview

All Users
100.00% Pageviews

Overview

® Pageviews

Visit Arroyo Grande - http://www.visitar... ~ Go to this report

All Web Site Data

Jun 1, 2016 - Jun 30, 2016

600
300
Jun 8 Jun 15 Jun 22 Jun 29
Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
10,722 2,537 00:00:15 6.26% 11.63%

Page Pageviews % Pageviews
1./ 3,952 M 36.86%
2. Iplay/ 1,058 W 9.87%

3. /eventsposts/ 758 [ 7.07%
4. [stay/ 560 [ 5.22%
5. /dine/ 543 | 5.06%
6. /grieb-farmhouse-inn-bed-breakfast/ 309 | 2.88%
7. /best-western-casa-grande-inn/ 307 | 2.86%
8. /arroyo-grande-valley-car-show/ 281 | 2.62%
9. /ag-village-summer-concert-series/ 276 | 2.57%
10. /sip2/ 201 | 1.87%

© 2016 Google
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https://analytics.google.com/analytics/web/?authuser=0
https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/content-overview/a65097204w101255009p105191211/%3F_u.date00%3D20160601%26_u.date01%3D20160630/
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Date

6/1/16
6/2/16
6/3/16
6/4/16
6/5/16
6/6/16
6/7/16
6/8/16
6/9/16
6/10/16
6/11/16
6/12/16
6/13/16
6/14/16
6/15/16
6/16/16
6/17/16
6/18/16
6/19/16
6/20/16
6/21/16
6/22/16
6/23/16
6/24/16
6/25/16
6/26/16

Lifetime Total Likes

Lifetime: The total

number of people who
have liked your Page.

(Unique Users)

4251
4255
4258
4259
4260
4262
4266
4266
4289
4292
4296
4299
4301
4300
4303
4304
4303
4303
4304
4306
4307
4306
4306
4306
4308
4308

Weekly Page Engaged Users Weekly Total Reach Weekly Organic Reach

Weekly: The number of people who Weekly: The number of people who Weekly: The number of people who
engaged with your Page. Engagement have seen any content associated with visited your Page, or saw your Page or

includes any click or story created. your Page. (Unique Users) one of its posts in news feed or ticker.
(Unique Users) These can be people who have liked
your Page and people who haven't.

402 11477 1965
288 9463 1295
357 9574 2382
393 9575 2969
398 9405 3145
401 9118 3156
392 8994 3145
478 9305 3599
883 13269 7971
1021 14079 8954
1200 15194 10346
1254 15443 10637
1299 15343 10669
1320 15314 11031
1236 14958 10823
806 11016 6919
540 8841 4859
298 7277 3260
219 6621 2748
179 6498 2703
153 6388 2643
155 6399 2445
162 6781 2868
141 6650 2829
148 6574 2860
148 6437 2830
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6/27/16
6/28/16
6/29/16
6/30/16

4310
4310
4310
4322

133
123
110
104

6227
5914
5875
5958

2695
2359
2420
2535

TBID Item 5 - Page 12



Weekly Paid Reach

Weekly: The number of people who
saw a sponsored story or ad pointing

to your Page. (Unique Users)

9512
8168
7192
6606
6260
5962
5849
5706
5298
5125
4848
4806
4674
4283
4135
4097
3982
4017
3873
3795
3745
3954
3913
3821
3714
3607

Weekly Total Impressions

Weekly: The number of impressions
seen of any content associated with

your Page. (Total Count)

21256
18317
19474
20154
19973
19485
19104
20045
28272
29424
31174
31630
32403
32807
31759
23229
19512
16570
17069
18730
19548
18801
18412
18357
18453
18135

Weekly Organic impressions

Weekly: The number of times your
posts were seen in News Feed or
ticker or on visits to your Page. These
impressions can be by people who
have liked your Page and people who

6001

4620

6711

8316

9162

9385

9287
10975
20110
22089
24276
24716
25864
26683
25783
17337
13889
11042
11700
13548
14494
13547
13216
13125
13175
12923

Weekly Paid Impressions

Weekly: The number of impressions of
a Sponsored Story or Ad pointing to
your Page. (Total Count)

15255
13697
12763
11838
10811
10100
9817
9070
8162
7335
6898
6914
6539
6124
5976
5892
5623
5528
5369
5182
5054
5254
5196
5232
5278
5212
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3532
3555
3455
3423

16996
16854
17324
17008

11716
11516
12110
11827

5280
5338
5214
5181
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Weekly Reach of page posts

Weekly: The number of people who
saw any of your Page posts. (Unique

Users)

11341
9294
9408
9454
9251
9015
8859
9206

13169

13925

15018

15151

15123

15256

14911

10953
8773
7238
6600
6481
6359
6378
6512
6309
6213
6118

Weekly Organic Reach of Page

posts

Weekly: The number of people who
saw your Page posts in news feed or
ticker, or on your Page's timeline.

(Unique Users)

1829
1126
2216
2848
2991
3053
3010
3500
7871
8800
10170
10345
10449
10973
10776
6856
4791
3221
2727
2686
2614
2424
2599
2488
2499
2511

Weekly Paid Reach of Page p

osts

Weekly: The number of people who

saw your Page posts in an ad or
sponsored story. (Unique Users)

9512
8168
7192
6606
6260
5962
5849
5706
5298
5125
4848
4806
4674
4283
4135
4097
3982
4017
3873
3795
3745
3954
3913
3821
3714
3607

Weekly Total Impressions of your

posts

Weekly: The number of impressions
that came from all of your posts.

(Total Count)

20382
17446
18584
19365
19211
18734
18481
19628
27824
28997
30741
31166
31894
32335
31270
22884
19240
16328
16861
17943
17989
17259
16489
16236
16293
15973
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5884
5569
5532
5755

2352
2014
2077
2332

3532
3555
3455
3423

15442
16084
16559
16622
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Weekly Organic impressions of

your posts

Weekly Paid impressions of your
posts

Weekly Total Consumers

Weekly: The number of impressions of Weekly: The number of impressions of Weekly: The number of people who
your posts in News Feed or ticker or

on your Page. (Total Count)

5127

3749

5821

7527

8400

8634

8664
10558
19662
21662
23843
24252
25355
26211
25294
16992
13617
10800
11492
12761
12935
12005
11293
11004
11015
10761

your Page posts in an Ad or
Sponsored Story. (Total Count)

15255
13697
12763
11838
10811
10100
9817
9070
8162
7335
6898
6914
6539
6124
5976
5892
5623
5528
5369
5182
5054
5254
5196
5232
5278
5212

clicked on any of your content. Stories
that are created without clicking on
Page content (ex, liking the Page from
timeline) are not included. (Unique

258
185
197
209
213
216
208
292
645
738
847
881
898
926
837
488
326
184
135
116

92

99
107

91

95

96

Weekly Page consumptions

Weekly: The number of clicks on any
of your content. Stories generated
without clicks on page content (e.g.,
liking the page in Timeline) are not
included. (Total Count)

335
243
298
324
315
320
312
411
829
952
1077
1138
1164
1197
1097
673
441
250
180
218
199
200
209
193
224
225
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10162
10746
11345
11441

5280
5338
5214
5181

89
82
70
63

156
137
292
280
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TRAVEL
ADVENTURE
SHOW.

Make Checks Payable To:
Unicomm

PO Box 5010

284-C Quarry Rd

Milford, CT 06460

Los Angeles Travel & Adventure Show

February 18-19, 2017

Los Angeles Convention Center - Los Angeles, CA
TAX ID: 06-1512126

RG Pacific Invc‘>i(.:e Number: 2700135

Ray Galan Exhlpltor ID: TO001317

611 S Catalina St Invoice Date: 06/22/2016

Los Angeles, CA 90005 USA Sales Rep: John Spooner

Booth Information

Booth Number Booth Size / Area Rate/ Sq. Ft Rate Plan
1414 10'x 10' 100 SqgFt $36.95 Booth - Standard

Charges

6/22/2016 Booth Space 10' x 10" 100 SqgFt $3,695.00

TOTAL: $3,695.00
Balance: $3,695.00

Due with this Invoice:

Due by 8/31/2016 $3,695.00

THANK YOU FOR YOUR BUSINESS!

Events For New Business

Phone: 203-878-2577 | Fax: 203-878-2154
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TRAVEL
ADVENTURE
SHOW.

Make Checks Payable To:
Unicomm

PO Box 5010

284-C Quarry Rd

Milford, CT 06460

Bay Area Travel & Adventure Show

February 11-12, 2017

Santa Clara Convention Center - Santa Clara, CA
TAX ID: 06-1512126

RG Pacific Invc‘>i(.:e Number: 3700096

Ray Galan Exhlpltor ID: TO001317

611 S Catalina St Invoice Date: 06/22/2016

Los Angeles, CA 90005 USA Sales Rep: John Spooner

Booth Information

Booth Number Booth Size / Area Rate/ Sq. Ft Rate Plan
1125 10'x 10' 100 SqgFt $36.95 Booth - Standard

Charges

6/22/2016 Booth Space 10' x 10" 100 SqgFt $3,695.00

TOTAL: $3,695.00
Balance: $3,695.00

Due with this Invoice:

Due by 8/31/2016 $3,695.00

THANK YOU FOR YOUR BUSINESS!

Events For New Business

Phone: 203-878-2577 | Fax: 203-878-2154
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MEMBERSHIP DIRECTORY

ARROYO GRANDE REILOCATION & VISITOR GUIDE
GROVER BEACH

CHAMBER OF COMMERCE

A SMART BUY FOR YOUR ADVERTISING DOLLAR

This 64-page, full-color publication will feature compelling editorial content and specific business industry sections
in an easy-to-read format.

With a south-county population of over 35,000 residents and 2.5 million visitors each year, the guide offers a cost-
effective and far-reaching advertising opportunity for Chamber members.

SUPERIOR DISTRIBUTION AND HIGH QUALITY

) ER OF COMMERC

Diectory * Relocation o Visitor Guide

Shopping, dining, lodging, recreation and wineries

A complete alphabetic and business category listing for members
Award-winning photography

Easy-to-read color-coded maps and guides

Demographics and business data

County services, government, education

Area history and museums

Things to do: events, festivals and points of interest

SOLID DISTRIBUTION NETWORK

The guide is mailed directly to all Chamber members and those interested in visiting or relocating to the area.
It's placed in high traffic visitor and tourism outlets.

It can be viewed and downloaded directly from the Chamber’s website.

PLENTY OF AFFORDABLE ADVERTISING OPTIONS
Add additional business categories online and in the guide for $25.
Create your own custom business category online and in the guide for $35.

Highlight your current listing for $75.

For more information or to reserve your space call (805) 489-1488 or email Dianne@aggbchamber.com
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